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INTERESTING READING

Title: “Guyana the Bradt
Travel Guide”

Author: Kirk Smock

Synopsis: this book is an
expertly written piece done
by Kirk Smock on travelling
within Guyana and it gives a
tourist all information related
to having a perfect holiday in
such a beautiful place which
many regard as the Cinderella
of South America. Kirk tells a
story of his own experience
living and travelling
throughout the length and
breadth of this nature
paradise.

You can order your copy of
this book at this website

(www.bradtguides.com)

THE NORTH RUPUNUNI DISTRICT DEVELOPMENT BOARD (NRDDB)

The North Rupununi District Development Board (NRDDB) is a registered Trust and an established non-
governmental, non-profit, community-based organisation currently representing 16 communities. It is an
autonomous body, initially comprising of representatives from 12 indigenous communities in the North
Rupununi. In 1996, it was legally established to link the 12 communities with the lwokrama International
Centre for Rain Forest Conservation and Development, government agencies, and other institutions, on
issues relating to community development in the North Rupununi.

Role

The NRDDB provides a mechanism for community leaders to meet, discuss, and make decisions relating to
the NRDDB operation for their respective communities. The NRDDB is recognised as one of the leading
community based organisations in Guyana. Since the formation of the NRDDB, membership has increased
from 12 to 16 communities.

Structure

The NRDDB meetings are open to
Government, NGOs and other agencies
and relevant organisations would usually
be invited to attend the monthly meetings
based upon the specific issues to be
addressed. Membership representation of
the Board has been changed to 16
community leaders, one other elected
community member from each village, a
youth group leader, Toshao for Annai
District, an elder and one woman leader.

This type of decision-making structure is new and innovative for communities in the North Rupununi. This
model allows for the sharing of ideas and experiences, problem-solving, decision-making, highlighting
problems and issues to find solutions relating to their respective communities. The NRDDB is recognised
locally, nationally and internationally as a legitimate body that serves the purpose of consultation and
collaboration for social and economic development in the North Rupununi.

The members on the NRDDB are:

Sydney Allicock------- Chairman NABL ﬁn|5u

Guyana — A proud host of the Sustainable
Tourism Conference (STC — 13) — April 2012

Debbie Jacobus-----Asst. Administrator

1.

2. Mike Williams -------- Vice Chairman o a
3. Bertie Xavier------------ Secretary '

4, Jacqueline Allicock-----Treasurer

5. Ivor Maslow------------ CEO

6. Rosie George--------- Financial Officer

7. Emily Allicock-------- Administrator

8.

9.

Alphonso Forde-----Tourism Coordinator



http://www.bradtguides.com/

Guyana featured in 50 tours of a lifetime by National Geographic

Guyana has once again received a major boost in the international
spotlight for its unique tourism product, being featured in ’50 tours of
a lifetime’ by National Geographic Traveler magazine.
In April’s edition, Destination Guyana was featured among the best
tours in Central and South America.

As such, a 16-day itinerary offered by Wilderness Explorers has been
featured introducing visitors to “the rich culture and pristine
environment of Guyana” focusing on places like Surama, Rewa, Nappi
and Yupukari in the Rupununi.

Additionally, in April’s National Geographic’s Traveler’'s Magazine 2011
Stay List of Best Hotels in South America, Surama Village Eco-Lodge in

North Rupununi is listed.

More public awareness on Destination Guyana

Hon. Manniram Prashad, Minister of Tourism related that his ministry
and the Guyana Tourism Authority develop an aggressive strategy to
create more awareness about Guyana’s tourism product that will
continue to encourage and attract more international travel writers,
filming crews, and host familiarization tours.

He was updating the media on tourism development and noted, to
date, for this year, Guyana has been featured in many regional and
international publications such as Caribbean Beat, Perceptive Travel
Online Magazine (Humble in the Jungle — Exploring Guyana’s
Rainforest) by Laurie Gough; “Kaieteur — Guyana is the New Amazon”
listed in UK Stylist Magazine: 2011 Hottest Destinations; the Scotsman
Travel by John Gimlette; and CNN article “Adventures of the female
Indiana Jones” which mentioned Guyana.

Also, Travel Channel aired an episode on Guyana called “The Wild
Within — Guyana” as part of their TV series in March/April 2011.

The 45-minutes piece shows host Steven Renella on his lifelong
journey to reconnect with the wild within. He went on an expedition
along the Rewa River.

Minister Prashad reminded that Guyana has already been featured
and highlighted through shows like the British Broadcasting
Corporation (BBC) three-part series, ‘The Lost Land of the Jaguar’, and
popular United States reality television show ‘Reel and Birding
Adventures’.

Also in October, a BBC 10-part series called ‘Serious Explorers Raleigh’
retracing the footsteps of Sir Walter Raleigh for the fabled City of Gold
El Dorado, is expected to be released.

Popular British film producer and creative director, Russell Malkin new
book called ‘101 Amazing Adventures of the World’ has been released,
with Guyana’s majestic Kaieteur Falls featured prominently on its
cover, he said.

Also, earlier this month, a group of Trinidad and Tobago travel writers
and tour operators came on a familiarisation (FAM) trip to Guyana.
Guyana has also been featured and highlighted already in various
popular international publications like the Daily Telegraph, Americas
Magazine, Wanderlust Magazine, Birdwatch Magazine, Travel Mail,
and Lime Magazine.

Visitors treated to ‘Arrival Day’ welcome

VISITORS arriving in Guyana were today (May 4, 2011) treated to a
special ‘Arrival Day welcome’ at the Cheddi Jagan International Airport
(CJIA), Timehri, East Bank Demerara.

The meet and greet’ exercise was a collaborative effort between the
Ministry of Tourism, Industry and Commerce; the Guyana Tourism
Authority (GTA); management of CJIA; Guyana Telephone and
Telegraph Company (GT&T) and Caribbean International Distributors
Incorporated.

Passengers who arrived on Caribbean Airlines, Delta and LIAT flights

from United States, Canada, and Trinidad were greeted by tassa
drumming by the Jagnandan Tassa Group and staff dressed in
beautiful Indian traditional attire while sweetmeats were distributed
giving them a taste of the culture brought by the East Indians.

Also, persons were dressed in traditional Amerindian wear and visitors
were given a sample of farine (a cassava meal), being the first people
here.

Tomorrow May 5 marks the 173rd anniversary of Indian arrival to
Guyana.

Five persons were sent to Guyana’s premier tourist attraction, the
majestic Kaieteur Falls.

THE Ministry of Tourism in collaboration
with the Guyana Tourism Authority
(GTA) last Saturday sent five (5) persons
to Guyana’s premier tourist attraction,
the majestic Kaieteur Falls.

The persons were winners of various
competition hosted at different local events: Vish Singh and Navin
Totaram, winners of the best tourism kite and the most unusual kite
respectively at the #63 beach kite-flying competition; Rabindranauth
Barrat, winner of the best tourism kite at Unity Lancaster; Ravin
Saywack, winner of the best kite at No.6 Beach; and Monique Vryhuis,
for answering questions on Guyana’s tourism product at the recent
Linden Expo.

The Ministry of Tourism and GTA are committed to promoting
staycation (domestic tourism) and ensuring that the Guyanese
populace can explore and experience the beauty of their homeland.
Leading the group on the breathtaking tour of the park was Tour
Guide Bob Semple.

The group was captivated by the splendor and beauty of Kaieteur
which is situated on the Potaro River.

Monique gushed about her first time visit to Kaieteur, describing it as
“a gratifying experience” while Barrat said, “It is indeed an experience
of a lifetime” and he will definitely encourage others to visit this
fantastic tourist attraction.

All the winners took the opportunity to thank the Tourism Ministry
and the Honourable Manniram Prashad, Minister of Tourism, Industry
and Commerce, for providing them with the opportunity to experience
the beauty of nature.

Kaieteur Fall is one of the world’s natural wonders with its explosive
display of nature’s power cascading 226 meters (741 feet) in a sheer
drop.

Miss Guyana Jamzone delegates meet Minister Prashad

The six beautiful young ladies that will be competing for the Miss
Guyana Jamzone crown, yesterday (May 23, 2011) met with
Honourable Manniram Prashad, Minister of Tourism, Industry and
Commerce.

Meeting with Minister Prashad at his South Road office were
delegates: Janelle Babb, Janella Lewis, Kiswana Jefford, Niketa Barker,
Candia Paul and Jovan Wilson, competing for the title on Thursday
May 26, 2011 at the National Cultural Centre, Mandela and
Homestretch Avenues, also in Georgetown.

The queen will have an opportunity to represent Guyana at the Miss
Jaycees’s Caribbean Queen pageant in Antigua and Barbuda in June,
and will also represent Guyana at the Miss Jamzone International 2011
pageant in August at the Splashmin’s Fun Park and Resort on the
Linden Highway.

Wishing the delegates all the best for the much-anticipated pageant
and assuring his Ministry’s support, Prashad encouraged them to
continue being ‘ambassadors of tourism’ even after the pageant, and
continuously learn more and explore their beautiful country, and help
to promote ‘Destination Guyana’.

The bevy of beauties set to battle for the crown and three million
dollars in cash and prizes will be competing in swimsuit, evening gown,
talent, and intelligence segments.

Alone in the Wild

‘Destination Guyana’ will receive yet another major international
boost being featured in the series ‘Alone in the Wild’.



Tigress Productions, a United Kingdom (UK) adventure productions
company has been commissioned by Discovery Networks to
produced two (2) one hour programmes for the popular television
series title “Alone in the Wild”, which is expected to be aired coming
September. It will then be distributed by BBC worldwide.

Three celebrities Chris Ryan, former British Special Forces operative
and soldier turn novelist; Donal Maclntyre, an lIrish investigative
journalist; and Joe Pasquale, an English comedian, were each sent to
live alone in the forest for six days.

Speaking at a press briefing on Tuesday at the Pegasus Hotel, Kingston,
Georgetown, following the successful filming which begun on May 28,
2011, Director of the Guyana Tourism Authority (GTA), Mr. Indranauth
Haralsingh said the Honourable Manniram Prashad, Minister of
Tourism, Industry and Commerce is very excited about the
developments taking place and the popularity that Guyana is gaining
as a ideal film and documentary destination.

He extended gratitude to the team including the three celebrities
dubbing them as “true ambassadors of ‘Destination Guyana.”

“Their experiences will be shared with the rest of the world, and in so
doing, Guyana will be promoted, it will help to also raise the profile,
the image and the branding of Destination Guyana — the Amazon
Adventure,”.

Ruth-Anne Lynch has been commissioned once again by LIAT

AS Guyana’s tourism product continues to attract international
attention, travel writer Ruth-Anne Lynch has been commissioned once
again by LIAT (Leeward Islands Air Transport) to write about
‘Destination Guyana’.

An Independent Executive Office Professional, Travel Writer and Radio
Practitioner, British born Lynch, with parents from Jamaica and
Guyana, has already written on Guyana for several publications
including Caribbean Beat Magazine, Zing Magazine (LIAT magazine),
and the Rough Guides.

Her trip this time was made possible through the efforts of the
Ministry of Tourism and the Guyana Tourism Authority (GTA) in
collaboration with Cortours, Evergreen Adventures, Hurakabra River
Resort, Princess Hotel, Grand Coastal and Wilderness Explorers.

During her visit, the popular travel and lifestyle writer was afforded
the opportunity to explore and experience some of Guyana’s tourism
attractions including its natural beauty including the Hurakabra Resort,
Parrot Island, Marshall Falls, the Essequibo River, Bartica, and Orealla
on the Corentyne River.

Lynch, who is currently working on a series of children’s books and
occasionally volunteers in community radio and on short films projects
said her writing is informed writing and she seeks to give the readers a
‘real picture’ of the destination and its attractions.

Talking about her positive experiences during her recent trip, she said
Guyana has the natural beauty which can attract a huge market and
she is happy to see it developing.

French production company filming in Guyana

French Production Company filming in Guyana ..for a TV magazine
documentary series ‘Echappees Belles’

‘Destination Guyana’ will again receive another major international
boost as a French-based production company Bo Travail, is currently in
Guyana filming for part of a television magazine documentary series
called “Echappees Belles”.

The production company Bo Travail created in 2005 by Georges
Bonopera, produces the first French TV magazine aimed at travel
enthusiasts.

“Echappees Belles” is a 90-minute magazine composed of two parts,
which provides practical and cultural tips to help discover, understand,
and imagine this wide world.

The first part is all focus on the weekly destination: discovering a new
world which sets in 7 or 8 different places in the same destination
taking the viewers into many cultural spots and social aspects of the
destination.

The second part is a road movie “Mythical Routes” divided into four
serials of 15 minutes and screened into part of the magazine
“Echappees Belles”.

The production of these routes has been entrusted to film-makers and
seasoned travelers, each with their personal writing style and vision,

and these fantastic routes are seen through their eyes and their point
of views.

For the second part, a crew composed of three persons — Jean-Michel
Ferrault, Maxime Fevre, and its Director Francois Fevre — is going
through Guyana, French Guiana, Suriname, Brazil and Venezuela for a
film documentary following a labour camp escapees Route.

On the tracks of few escapees who succeed in regaining their freedom,
they also follow the route of Henri Charriere, who was a convicted
murderer chiefly known as the author of Papillon, a hugely successful
memoir of his incarceration and escape from a penal colony on French
Guiana.

During their five-day stay here, the group which journey to Guyana via
the Suriname ferry, visited various places and did filming in the capital
city of Georgetown, Kaieteur Falls and Lethem. They will be heading to
neighbouring Brazil on June 23, 2011 from Lethem via the Takutu River
Bridge.

The Director said that there is hardly much information about Guyana
in France, hence, this series will help to showcase the country to them.
He said he has travelled all over the world, and would rank the famous
Kaieteur Falls among the top five best attractions he has ever seen.
Praising the Guyanese hospitality, he said this exposure will help to
dismiss some negative perception about Guyana in France and will
promote the country in a positive image.

Fevre praised Guyana’s attraction and its biodiversity, and said he
admires the capital city Georgetown layout and architectural beauty.

It will be broadcasted in November 2011 at 8:30 pm on the French
National Channel France 5, one of the leading French television
networks, reaching a 1.2 million household audience.

ACTO Technical Workshop

The Amazon Cooperative Treaty
Organisation (ACTO) held a two day
workshop under the theme ‘Developing
Environmentally Sustainable
Community Based Tourism in the

Amazon’.

Representatives from seven (7) of the eight (8) member countries
were in attendance at this two day workshop.

On day one, a public forum was held with key members of the Tourism
Industry, who had an opportunity to learn about Community Based
Tourism Practices and examples in the various ACTO member
countries. They were also given the opportunity to ask the delegates
any pertinent questions as it related to Community Based Tourism.
The second session on day one of the Workshop focused on the
Agreed Principles for the Development of Environmentally Sustainable
Community Based Tourism in Guyana. Basic principles were agreed
upon at the V Regional Technical Workshop hosted in Guyana in 2009.
However, participants at this year’s Regional Workshop had a number
of recommendations for the principles as it relates specifically to
Community Based Tourism. The workshop concluded with the
members agreeing to participate at the Tourism Fair to be held in
Bolivia in March 2012. This venture would enable the member
countries to present their pilot communities and all relevant
information to the public.

Berbice Expo

The 7™ annual Berbice Expo and Trade Fair was launched by the
Honourable Minister of Tourism, Industry and Commerce, Mr
Manniram Prashad on 107 June, 2011 at the Albion Sports Club. The
theme for this year’s exposition is “Promoting Agriculture Business
and Tourism” and will be held at the Albion Sports Complex from 22M
- 25" july, 2011.

Green Walk 2011

World Environment Day was celebrated on 5t June, 2011 and in
observance, many groups participated in the Environmental
Protection Agency (EPA) organized Green Walk under the theme
“Forest : Nature at Your Service”. The event commenced at the

Umana Yana and concluded in the Botanical Gardens.

“Echappees Belles A documentary Series”



A French-based production company Bo Travail, in Guyana filming for
part of a television magazine documentary series called “Echappees
Belles”. The production company Bo Travail created in 2005 by
Georges Bonopera produces the first French TV magazine aimed at
travel enthusiasts.

“Echappees Belles” is a 90-minute magazine composed of two parts,
which provides practical and cultural tips to help discover, understand,
and imagine this wide world.

The first part is all focus on the weekly destination: discovering a new
world which sets in 7 or 8 different places in the same destination
taking the viewers into many cultural spots and social aspects of the
destination.

The second part is a road movie “Mythical Routes” divided into four
serials of 15 minutes and screened into part of the magazine
“Echappees Belles”.

The production of these routes has been entrusted to film-makers and
seasoned travelers, each with their personal writing style and vision,
and these fantastic routes are seen through their eyes and their point
of views.

For the second part, a crew composed of three persons — Jean-Michel
Ferrault, Maxime Fevre, and its Director Francois Fevre - is going
through Guyana, French Guiana, Suriname, Brazil and Venezuela for a
film documentary following a labour camp escapees Route.

Customer Service Training - Arts and Craft Producers Association

On the tracks of few escapees who succeed in regaining their freedom,
they also follow the route of Henri Charriere, who was a convicted
murderer chiefly known as the author of Papillon, a hugely successful
memoir of his incarceration and escape from a penal colony on French
Guiana.

Bo Travail Film Company

During their five-day stay here, the group which journey to Guyana via
the Suriname ferry, visited various places and did filming in the capital
city of Georgetown, Kaieteur Falls and Lethem. They will be heading to
neighbouring Brazil on June 23, 2011 from Lethem via the Takutu River
Bridge.

The Director said that there is hardly much information about Guyana
in France, hence, this series will help to showcase the country to them.

SMART 2011

The Director of the Guyana Tourism Authority, Mr. Indranauth
Haralsingh, attended the 10™ Annual SMART trade show held in St.
Maarten from 25" May to 27" May, 2011 at the Westin Dawn Beach
Resort and Spa. It was organised by the St. Maarten Hospitality and
Trade Association. Collateral materials were sent via courier service to
the Host Island and included balata figurines, branded pens and
pencils, brochures and Explore Guyana 2011 magazines.

The Guyana Tourism Authority conducted customer service training for the members of the Guyana Arts and Craft Producers Association on May
30"’, 2011. A total of seventy one (71) members from the Organisation were trained by the Deputy Director of the Guyana Tourism Authority, Mrs.

Sukhdeo — Singh at the Guyana International Conference Centre.

Two sessions were conducted; the first being held from 9 AM to 12 noon, while the second was held from 13:00 hours to 15:30 hours. Members of
the organisation were exposed to the basics of customer service and also engaged in practical sessions.

The Guyana Tourism Authority will also be facilitating other Customer Service Training Sessions during the month of June. These sessions are

targeted to the Hospitality Industry to ensure that the level and quality of services being offered by our providers are outstanding and first rate.

Industry Developments

1. Captain Mazahar Ally, Managing Director of Air Services Limited commissioned a new Cessna Grand Caravan to their fleet on May 23"

2011, adding an additional 13 seats to their fleet.

2. A Mangrove Heritage Trail was launched with the intention of introducing visitors and locals to mangrove conservation as well as the rich
history of the villages that fall within the boundaries of the mangrove reserve. Some of these villages include: Victoria, Golden Grove and

Belfield.

3. Operations have restarted at the privately owned pineapple factory, Amazon Caribbean Limited (AMCAR) in Mainstay. The factory was
experiencing a lull in production but with the harvest of the largest pineapple season, operations are in full swing.

4. Intraserv has ceased operations for the Georgetown to Lethem route. Director of Business Development, Mr. Chris Correia indicated that

it was the failure of the long promised all weathered road that crystallised the decision. He also indicated that should development be
made to the roadways, the Company may decide if it is feasible to venture back into the business or not.

Customer Service Training - Buddies Pool Hall and Restaurant

The Deputy Director and the
Officer
conducted a site visit to Buddies

Product Development
Pool Hall & Restaurant and met
with General Manager, Mr.
Parbho to discuss the necessary
arrangements for the Customer

Service Training session which

Excel Training

The Product Development Officer along with other staff at the Guyana
Tourism Authority attended three excel training sessions at the
Guyana International Conference Centre. The basic excel training
targeted selective staff of the Authority to build their knowledge and
understanding of the Excel Programme. An assessment was conducted
after the three sessions of practical teachings and results based upon
the same, indicated that most of the staff comprehend the Excel
Programme. A report will be completed by the facilitator and
presented to the Director of the Guyana Tourism Authority.

e  Travel gurus Black Tomato predict the spots that will be hot in 2011 — Guyana is listed (KAIETEUR, GUYANA IS THE NEW AMAZON)
e  Guyana was featured in “Big Earth: 101 Amazing Adventures” by Russ Malkin

e  Guyana was featured in 50 tours of a lifetime by National Geographic Traveler magazine May/June issue

e National Geographic Traveler magazine also named the Surama Eco-Lodge as one of the best hotels in South America for their 2011 Stay

List for South America

e  The Rupununi Savanna highlighted as a globally important biodiversity hotspot in the Panthera’s April 2011 newsletter
e  Qutside magazine blogger Chris Korbulic wrote about a journey to Guyana’s Kaieteur Falls for an upcoming season of the Brazilian

television show Kaiak.

e April 2011 issue of Qutside magazine listed Karanambu Lodge amongst the five best adventure lodges in South America




On the trail of the unexpected in the land of
the Giants was published on
independent.co.uk on June 12, 2011. Below is
a passage from the publication.

Guyana is particularly known for its “giants”,
be they fauna or flora or simply spectacles of
the natural world such as the immense
Kaieteur Falls, which is five times the height of
Niagara. Here, we lay on our stomachs and
peered over the edge at the swirling mists far
below.

Again, this feature will help to create more
top of the mind awareness for Guyana and
will also help to increase demand for the
Guyana tourism product.

Destination Guyana

As Guyana’s tourism product continues to
attract international attention, travel writer
Ruth-Anne Lynch has been commissioned
once again by LIAT (Leeward Islands Air
Transport) to write about ‘Destination

Guyana’.

An Independent Executive Office Professional,
Travel Writer and Radio Practitioner, British
born Lynch, with parents from Jamaica and
Guyana, has already written on Guyana for
several publications including Caribbean Beat
Magazine, Zing Magazine (LIAT magazine),
and the Rough Guides.
Her trip this time was made possible through
the efforts of the Ministry of Tourism and the
Authority  (GTA) in
Cortours, Evergreen

Tourism

with
Adventures, Hurakabra River Resort, Princess
Hotel,
Explorers.

Guyana
collaboration

Grand Coastal and Wilderness

E-Marketing

The Guyana Tourism Authority continues to
recognise Internet Marketing as one of the
least expensive but most effective marketing
solutions available. It is the quickest possible
way to reach millions of people at the same
time. Internet is not just about surfing the
World Wide Web, it also includes email,
instant messaging, shopping and recently,

social media service. It is in this regard that
the GTA in 2011 plans to expand its
E-Marketing Department for a more proactive
approach in internet marketing.

Career Fair

The Ministry of Culture, Youth & Sport in
collaboration with the Career Fair Organising
Committee hosted a series of career fairs in
various Administrative Regions in which the
Guyana Tourism Authority participated. The
fairs were held at the following places:
Uitvlugt Centre,
Community Centre, Carifesta Sports Complex

Community Diamond
and the New Amsterdam Technical Institute.
Two other areas were postponed due to
weather and other factors.

The Product Development
prepared Job Descriptions of various jobs in

Officer also

the Hospitality Industry as well as a brochure
on Careers in Tourism. These were distributed
along with Career in Tourism Posters to
students and teachers at the fairs.

Air Arrivals

The data from the Embarkation/Disembarkation card continues to be inputted in a timely manner by the Tourism Information Clerks at GTA Head

Office. Inputting of data at the Guyana Tourism Authority head office continues at a steady pace and continuous efforts are being made to expedite
the inputting process to ensure that the monthly statistical reports are produced in a timely manner.

Monthly Statistical Summary Report —June 2011
Visitor Arrivals for the month of June 2011 has been recorded as twelve thousand five hundred and twenty five (12,525) visitors. This figure
indicates an increase of 7% when compared to June 2010, which was recorded as eleven thousand six hundred and fifty one (11,651) visitors.

Main Markets Performance

USA Market
Visitor Arrivals from the United States market recorded a 5.9% increase for the month of June 2011, with a total of seven thousand two hundred
and forty six (7,246) visitors compared to six thousand eight hundred and forty five (6,845) who came in June 2010.

Canadian Market
In June 2011, the Canadian market increased by 3.8%. Total visitors from Canada for June 2011, were recorded as one thousand nine hundred and
eleven (1,782) visitors compared to one thousand seven hundred and sixteen (1,716) in June 2010.

European Market
The European market decreased by -8.8% in June 2011. The market provided a total of five hundred and sixty eight (568) visitors compared to six
hundred and twenty three (623) visitors which was recorded in June 2010.

Caribbean Market
Visitor arrivals to Guyana from the Caribbean region recorded a significant increase of 23.9% in June 2011 with a total of two thousand five
hundred and seventy (2,570) visitors, compared to two thousand and seventy four (2,074) in June 2010.

South & Central American Markets
The South and Central Americas market decreased by -24% in June 2011 with a total of one hundred and sixty five (165) visitors compared to one
hundred and ninety four (194) in June 2010.

IMPORTANT LINKS

GTA - http://www.guyana-tourism.com

MINTIC — http://www.mintic.gov.gy

GTIS/GTA — http://www.guyanabirding.com

GTIS/GTA — http://www.guyana.travel.org

NRDDB — http://www.iwokrama.org/forestconnect/membership/profile/rd nrddb.htm
THAG - http://www.exploreguyana.org

CONTACT US

The Guyana Tourism Authority
National Exhibition Centre,

Sophia
Tel No: 219 0094 - 6
Fax No: 219 0092

http://www.guyana-tourism.com | http://www.guyanabirding.com | http://www.guyana.travel/

http://www.guyana-tourism.com/blog | http://www.facebook.com/GuyanaTourismAuthority | http://twitter.com/TourismGuyana
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